PUBLIC RELATIONS JOURNAL e CUMULATIVE INDEX e 1957-1964 


THE FOLLOWING INDEX of articles which appeared in the PUBLIC RELATIONS JOURNAL from January, 1957, to December, 1964, 
has been compiled by the Information Center, Public Relations Society of America. Articles are listed under the same subject 
headings noted in the LIBRARY CATALOGUE of the Information Center which was sent to the entire PRSA membership during the 
month of December, 1964. Reprints of the articles are available at a cost of 50¢ each from the PRSA Information Center. 


Beginning with the January, 1966, issue of the PUBLIC RELATIONS JOURNAL, a similar index will appear annually. 


ADVERTISING and PUBLIC RELATIONS (see also CORPORATE) 

How Public Relations Should Look at Advertising by Walter Weir, 
October 1961 

How to Establish Liaison Between Public Relations and Advertising 
by William H. Rodd, October 1961 

The Institutional Ad—Why It’s the Corporate Stepchild by Nat Danar, 
October 1961 

The Phantom of the Soap Opera by William H. Kalis, March 1958 

The Private Voice of the Public Conscience by Theodore Repplier, 
February 1961 

Public Relations and Advertising by Dan J. Forrestal, June 1957 

Public Relations & Advertising, Inc., by George D. Skinner, July 1958 


AEROSPACE 


Lockheed’s Ads: a Reflection of Public Relations Policy by Jon B. Riffel, 
October 1961 

Project Moon Harvest: How the Public Is Involved in Space Exploration 
by Donald E. Perry, June 1964 


AGRICULTURE (and Dairy) 

The American Farmer as of 1960 by Carroll P. Streeter, May 1960 

New Continental Grain Program Tells Accomplishments of American 
Agriculture by George J. Dietz, October 1962 

Public Relations Builds Interest in Breeding Better Beef Cattle by 
Lloyd D. Miller, September 1963 

Public Service Campaign Combats Fears About Fallout in Milk 
by John F. Corcoran, July 1962 


AIR TRANSPORTATION 


The Electra Story by Karl Dahlen, February 1961 
Flight Forum: Solution for an Industry in Trouble by Robert B. Terrell, 
July 1962 


ANNIVERSARIES 


An Anniversary Project Should Be More Than Just a Celebration 
by William W. Cary, October 1960 

Happy Birthday by Verne Burnett, December 1957 

How a News Magazine Made Headlines With Its Anniversary 
Celebration by James E. Pitt, July 1964 

Let’s Not Be “Square” With Celebrations by Raleigh Tozer, June 1961 

Long-Range Planning Key to University’s Celebration 
by William Taylor, July 1961 

Oil Industry Gambies—and Wins—With Unique Centennial Program 
by David L. Lewis, July 1960 

The Pony Express Rides Again by David L. Lewis, April 1961 

World’s Biggest Public Service Campaign: 50 Golden Girl Scouting 
Years by Natalie Flatow and Harriet P. Pitt, July 1963 


ANNUAL REPORTS 


Agency Annual Reports Reflect Businesslike Manner 
by Edward A. Nyren, May 1963 ; 
Annual Reports: How and Why to Get the Contemporary Look on a 
Moderate Budget by Herbert C. Rosenthal, May 1963 
A New Study of Annual Reports by Paul L. Watkins, February 1960 
New Trends in Annual Report Photography by Howard L. Sherman, 
December 1962 
Low-Budget Annual Reports Gain Public Support for Sponsor, 
March 1962 
PERT Technique Can Aid in Annual Report Preparation 
by Clifford Heinzel, April 1964 
Strategic Techniques in Producing Annual Reports by Peter Mehlich, 
December 1958 
Transition of an Annual Report by Robert B. MacPherson, April 1964 
What Corporations Say About Annual Reports by Don Campbell, 
May 1959 
What Do Female Stockholders Think of Your Annual Report? 
by Herbert C. Rosenthal, September 1961 
What Is an Annual Report Supposed to Do? by Charles E. Noyes, 
February 1957 


ART (see also EXHIBITS) 


Art Shows on the Road by John L. Normoyle, April 1960 

Communications on Canvas by Madeline Yeaker, August 1962 

How Voltaire, Thoreau and Socrates Were Made Consultants, 
November 1964 


ASSOCIATIONS 
The Chicago Roundtable by James R. Irving, May 1960 
How to Work With Your Trade Association's Board 
by J. Carroll Bateman, April 1962 
NAM’s Approach to Public Relations by Edward |. Maher, May 1961 


The Trade Association—Voice of Industry and the Community 
by George A. Douglas, Jr., April 1959 

Why Association Programming Needs Planned Direction 
by Henry W. Schramm, May 1964 

Why Belong? by Arthur M. Sargent, September 1957 


AUDIO VISUAL 


American Airlines: Films With a Point of View by T. H. Westermann, 
December 1963 

Animation’s Role: Projection of Ideas, Logic, Abstractions 
by Robert Yung, December 1961 

Are Clients Being Shortchanged? by Bill Kling, December 1961 

Brevity Key to Larger Audience Participation by Richard DeRochemont, 
December 1963 

Business-Sponsored Films—Dynamic Public Relations Tool 
by James H. Graham, May 1960 

Eight Myths About Design in Public Relations by David Finn 
and S. Neil Fujita, December 1963 

Fact, Fancy and Film by Charles E. Gallagher, June 1957 

Film Contests You Can Enter, December 1963 

The Filmstrip: Effective Medium for Employee Communications 
by Ronald D. Capper, August 1962 

First Security's New Movie Wins Seven Top Awards 
by Willard L. Eccles, December 1961 

Ford Motor Company Captures Annual Film Audience of 64,000,000 
by Robert O. Dunn, December 1961 

Give Your Movie Audiences What They Want by Richard H. Rogers, 
December 1961 

How to Catch an Audience, December 1962 

Industrial Movies Important Tool in Humble’s Communications, 
November 1964 

Inexpensive Way to Tell a Filmed Story by Bush Barnum, 
December 1963 

International Film Program Promotes Understanding and Culture by 
Robert E. Fitzgibbon, July 1963 \ 

Libel by Photograph by George Chernoff & Hershel B. Sarbin, 
December 1961 

Long-Range Program Builds Film Audiences and New Customers 
by William J. Ganz, April 1963 

Measuring the Effectiveness of Your Business Films by C. T. Smith, 
December 1962 

Motion Pictures—A Versatile Tool by Victor J. Danilov, December 1957 

Movies Tell the Telstar Story by Leslie S. Bennetts, March 1963 

New Trends in Annual Report Photography by Howard L. Sherman, 
December 1962 

Newsfilm for Industry by Konstantin Kaiser, June 1959 

The One Audio-Visual Aid That Will Produce the Best Results 
by Mitchell M. Badler, December 1961 

Pepsi-Cola Makes Employees Public Relations Ambassadors, 
February 1962 

Picking Pictures That Click by Tom Harris, June 1961 

Pictures, Publicity and Placement: a Former Photographer's Views, 
December 1961 

Positives and Negatives About Photos by Morris Gordon, August 1960 

The Proper Use of Graphics by Kenneth Kansas, December 1961 

Prudential’s “The 20th Century” Basis for Visual Aid Program 
by Henry E. Arnsdorf, January 1962 

Small World, Larger Picture Coverage by Roy Mehiman, December 1962 

Sponsored Films Show Signs of Creative Maturity by Philip Murphy, 
December 1963 

Symbol of a Hidden World by George Schott, December 1961 

Television Films in Fund-Raising, April 1959 

Think Visually by Louis A. Magnani, December 1961 

The “Thinking Camera” Joins the Public Relations Staff 
by Sanford M. Teller, October 1963 

To Make Television Filmclips Tell Company News—‘Know the 
Territory’’ by Dr. Ernest F. Andrews, December 1963 

Tool Box for Good Pictures by John Durniak, December 1961 

Visual Media Checklist, December 1963 

Washington Hearings Provide Opportunity for Visuals 
by Arthur C. Carlson, December 1961 

Which Audio-Visual Aid for Which Situation? by William A. Hoise & 
Mrs. Barbara Mayer, December 1963 


AUTOMATION 
Automation: How Should It Look to the Public Relations Man? 
by Roger Bolz, April 1962 


Essay Contest Features Automation as Subject by John L. Lobinger, Jr., 
July 1964 


AWARDS (see also CONTESTS) 
An Award Can Be a Public Relations Plus by Ernest Stewart, April 1960 


— 


BANKING (see also FINANCIAL) 

Bank Ads Mix Fun With Finance, May 1963 

Do Lollipops and Drive-Ins Make an Image? by Walter P. Margulies, 
July 1961 

How Lafayette National Bank Is Helping America Wake Up to 
Brooklyn by Frederick W. Howard, October 1962 

How a U. S. Bank Advertises to Dispel the Myth of Materialism 
by Alexander B. Adams, October 1962 

Improving Public Relations of Modern Banks by George J. Watts, 
February 1960 

Public Relations Check List for Bank Personnel, May 1963 

A Public Relations Man Looks at Banking by Dan J. Forrestal, 
December 1958 


BROADCASTING—RADIO—TV ‘ 


Television’s Alumni Fun: Program Theme Provides Corporate Sell 
by Warren Highman, October 1964 

The Challenge of Space Communications by Don Karshan, June 1960 

How the American Broadcasting Co. Bolsters Its Identity With the 
“Theme of Six” by Rick Sklar, October 1962 

How to Back Up the Television Advertiser by George Hammond, 
March 1962 

How to Qualify as a Public Service Broadcaster by Joseph P. Zeller, 
March 1964 

A Look at Government Propaganda on the Air by Chester Burger, 
August 1962 

Radio Today: Alive and Kicking by Tom H. Stevens, July 1958 

Shell Uses Television to Appeal to Growing Audience 
by G. Gordon Biggar, October 1964 

Television's ‘‘The American Economy” Promotes Economic Literacy 
by Howard P. Hudson, May 1963 


BUDGETING FOR PUBLIC RELATIONS (see also FEE CHARGES) 


Budgeting: Counselors, Charges, Contingencies, August 1961, 
September 1961 
Budgeting for Public Relations? by Jack Butler, November 1958 
How to Budget for Public Relations, August 1961, September 1961 
Planning & Budgeting—Siamese Twins of Public Relations 
by Robert H. Herrick, January 1961 


BUSINESS 

A Bicentennial of Free Enterprise? by Richard M, Barr, November 1964 

Challenges for Business Statesmen by J. Stanford Smith, 
February 1958 

Ben Fairless: a Spokesman for Business by Richard M. Baker, Jr., 
October 1959 

The Other Side of Freedom: Responsibility by B. Brewster Jennings, 
April 1957 

A Profit Should Not Be Without Honor by William C. Halley, 
January 1958 

What's Wrong With Your American Businessman? by Ted M. Levine, 
October 1959 


CHAMBERS OF COMMERCE 


Public Relations Dividends for Jaycees by Max D. Nalley, 
January 1961 

U. S. Chamber of Commerce's Public Relations Goals 
by Arthur H. Motley, January 1961 


CIVIL DEFENSE 
The Story Nobody Wanted to Hear by Edward B. Lyman, May 1961 


CLIPPING SERVICES 


A Simple Five-Point Plan to Improve Your Clipping Service 
by John P. French, August 1961 
A Study of Clipping Bureaus by Charles A. Wright, March 1960 


COMMUNICATION (see also MASS MEDIA) 
The Battle of the Dictionaries by Harry E. Maynard, August 1963 
Case for the Honest Ghost by Carlton E. Spitzer, November 1963 
Communications—Key to Peace by Paul G. Hoffman, February 1957 
Communications—Our Biggest Problem by Robert M. Snibbe, 
March 1958 
The Communications Triumvirate by David A. Ehrlich, October 1963 
The Dictionary and Linguistic Anarchy by Thomas A. Craig, 
February 1964 
The Forgotten Medium—Word-of-Mouth by R. H. Blair, November 1959 
A Guide to Understanding Company Presidents by Dr. Robert M. Wald, 
September 1959 
Helping Technical Writers Unscramble Their Language 
by John F. Budd, Jr., September 1957 
How to Become a Better Premise Detective by Harry E. Maynard, 
January 1963 
How to Sabotage a Meeting by Alfred Fleishman, March 1963 
Information Campaigns: Failures or Successes? by Peter Sherril, 
January 1964 
Information, Truth and Opinion Change by Walter Weiss, July 1957 
The Ink-Stained Way of Life by Ed Andreopoulos, September 1959 
National Purpose: a Program to Combat Society’s Critical Weakness 
by Robert D. Sweeney, July 1962 
A New Moral Di ion for C 
August 1958 


ication by J. Carroll Bateman, 


An Open Letter to Company Editors (And Their Employers) 
by Herbert R. Mayes, August 1964 

The Power of the Written Word by Theodore G. Heck, June 1962 

The Prevalence of Faces by Robert Strumsky, August 1957 

Public Relations as Mass Communication by Dr. Charles E. Steinberg, 
June 1961 

The Role of Public Relations in Communicating Science 
by Odom Fanning, November 1959 

Second Draft: the Writer’s Moment of Truth by Robert S. Mason, 
August 1963 

Should Communications Be Monolithic? by David Finn, June 1962 

A Stronger Free Press for a Better World by Samuel A. Montague, 
December 1958 

Technical Writing for Middlebrows by John A. Miller, July 1958 

Techniques of Managing the News by J. Carroll Bateman, August 1963 

Through a Glass, Darkly by Stewart Schackne, July 1957 

The Weekly Press: Tomorrow's Best Communications Vehicle? 
by Joseph J. Stahl, March 1963 

What We Learned from the Steel Negotiations by John W. Hill, 
August 1960 

Why Make a Communications Audit? by Martin Wright, October 1961 


COMMUNITY RELATIONS ee 


Ambassadors in Blue by Col. C. B. Whitehead, April 1960 

Bamberger’s Crusades to Bring Culture to New Jersey by Martin Stuart, 
January 1963 

The Big Sale in Community Relations by Frederick J. Seidner, 
January 1964 

Blueprint for Action: So Others May Eat, September 1963 

Bowling Industry Sells Family Sport Through Public Service 
by Morris B. Rotman, April 1963 

Buick’s Factory Whistle: Company Publication on the Air 
by William S. Lampe, July 1963 d 

Community Public Relations Defeats Proposed Jersey Jetport 
by Albert S. Fulling, March 1962 

Community Synchronization—New Dimension in Public Relations 
by David S. Goodman, February 1959 

Creating Interest in Local School Problems by Robert O. Burt, 
April 1959 

Dual-Purpose Survey Helps City and Company by Carlton E. Spitzer, 
June 1961 

Efficient Handling Spells Success by Paul A. Wick, May 1961 

Good Government + Communications = Active Citizenry 
by Samuel M. Convissor, February 1959 

How Employees Influence a Company’s Reputation 
by Douglas Williams, May 1959 

How Lafayette National Bank is Helping America Wake Up to 
Brooklyn by Frederick W. Howard, October 1962 

How to Identify Your Company With Community Goals 
by Paul A. Newsome, July 1962 

How to Sell a School Bond Issue to the Public by Carl Press, July 1963 

Local Ads Pay Tribute to Workmanship, Community, Individual and 
Company, December 1962 

“Man's Achievements in an Expanding Universe’’ Theme for New York 
World’s Fair by Thomas J. Deegan, Jr., October 1961 

Marsflight: Community Relations Project That Grew by 
Phillips B. Franklin, May 1962 

Modern Carillons Ring Out for Good Will, December 1960 

Nashville Hospitals: a Program for Patient Public Relations, July 1961 

New General Electric Campaign Focuses on “The Initials of a Friend” 
by J. Hervie Haufler, October 1961 

The Norfolk Tour: Public Relations Adds Tourism to the Economy 
by Beverly R. Lawler, July 1963 

The 184-Day Wonder and How It Grew—the Seattle World’s Fair, 
September 1962 

Park City Hospital Shows How to Broaden Community Support 
by Jean Boudreau, July 1962 

Police Public Relations by Franklin M. Kreml, February 1961 

Princeton University Programs Friendship by J. C. Long, 
November 1961 

Public Affairs: A Productive Industrial Investment 
by Stanley deJ. Osborne, March 1964 

Public Relations for Better Race Relations by Leopold Lippman, 
February 1960 

The Public That Couldn’t Be Rallied by Charles Lee Markmann, 
September 1963 

Railroad Community Relations: a Case Report from Southern Pacific 
by James G. Shea, May 1958 

The “Population Explosion” in the Suburbs by Robert W. Smith, Jr., 
March 1961 

Reading and the Public Interest by John S. Robling, April 1959 

Responsibilities of Financial Institutions in C ity Relati 
by Charles W. Pine, May 1963 

Single Ad Produces for Merrill Lynch, October 1961 

Skyscraper Publicity by A. A. Schechter, August 1957 

Sports Angle Wins Community Prestige by G. Don Fairbairn, July 1964 

A Town That Never Gives Up by Ralph I. Wood, May 1960 

TV and Press Join Up for Community Progress by James M. Adams, 
July 1960 

What to Do About Cementing a Public’s Friendship 
by Frederick H. Schmidt and Georges Carousso, July 1962 
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COMPANY—NAME CHANGES, PUBLICATIONS, SIGNS, SYMBOLS 
(see also CORPORATE) 

| Wrote It Myself: the Story of a Company Book by Harold Mansfield, 
June 1957 

How to Select a New Corporate Name by Walter P. Margulies, 
February 1962 

Company Publications and Politics by Leslie Avery, November 1959 


_ The Company Sponsored Book by Donald W. Newson, March 1959 


House Organs Need Not Be Publishing Failures 
by Franklin E. Schaffer, August 1961 

New Look at a Vital Medium: the Company Booklet by Ronald Goodman, 
July 1961 

An Open Letter to Company Editors by Herbert R. Mayes, August 1964 

A Professional Brochure for Consulting Engineers by Dudley Parsons 
& George Salomon, July 1958 

Questions and Answers About House Organs by Russell J. Jandoli, 
October 1958 

Where the Editor Can Go by Carlton E. Spitzer, June 1964 

Why Company Publications Need to Be Re-examined 
by H. Richard Silver, February 1964 

The World of House Organs by Sophia P. Gerber, June 1959 

Establishing Identity Through Signs, Symbols by Willard Hunter, 
May 1960 

Do Lollipops and Drive-Ins Make an Image? by Walter P. Margulies, 
July 1961 


CONSTRUCTION (see also GROUNDBREAKING) 

Public Relations Problems in the Construction Industry 
by Robert F. Kane, June 1961 

Skyscraper Publicity by A. A. Schechter, August 1957 


CONTAMINATION 

How to Get Out of Air Pollution Trouble by G. Edward Pendray, 
March 1961 

Public Service Campaign Combats Fears About Fallout in Milk 
by John F. Corcoran, July 1962 


CONTESTS (see also AWARDS) 


Essay Contest Features Automation as Subject by John L. Lobinger, Jr., 
July 1964 


CONVENTIONS 


Daily Convention Newspaper as a Public Relations Tool 
by George E. Pelletier, June 1961 


CORPORATE—ADVERTISING, GIVING, IMAGE, RELATIONS 
(see also ADVERTISING, COMPANY) 
Anniversary of Workmen’s Compensation Provides Institutional Format 
for Insurance Company by Robert W. Gunderson, October 1963 
Ambassadors of III Will by Roger D. Bonham, July 1959 
The Art of Building a Corporate Identity by Stephen Baker, 
January 1962 
The Art of Corporate Giving by D. Kenneth Rose, June 1957 
Boundaries for Public Relations by Stanley H. Mullin, November 1960 
A Call to Be ‘“‘Marketcentric’’ by Don Karshan, October 1964 
Campaign to Reverse a Business Slump Produces Five-Year Record 
of Results by A. M. Hattal, October 1963 
The Case for ‘‘Management’s Advertising” by Walter R. Johnson, 
October 1963 
A Company Gets Its Portrait Painted by Harold V. Bell, July 1960 
Congress vs. International Advertising: a National Hazard 
by Martin K. Speckter, October 1961 
Corporate Advertising—a Fad or a Fundamental? by Andrew J. Lazarus, 
October 1964 
The Corporation in Perspective by Raymond C. Miller, November 1957 
Corporate Giving Has Grown to King-sized Dimensions 
by David M. Church, October 1960 
Corporate Identity Program Spotlights Diversified Dimensions 
by Fred E. Rosewater, Jr., October 1964 
Corporate Image—Fad or the Real McCoy? by Dr. Claude Robinson 
and Walter Barlow, September 1959 
The Corporation Foundation by Maxwell C. King, September 1958 
The Corporate Look—a Problem in Design by J. Gordon Lippincott 
and Walter P. Margulies, December 1957 
The Dangerous Compromise: the Corporate Image by Ted Cox, 
April 1962 
Developing Support in the Financial Community by Richard B. Gersh, 
April 1964 
Efficient Handling Spells Success by Paul A. Wick, May 1961 
Evaluating Public Relations Activities by John M. K. Abbott, 
March 1959 
Exclusive Report: Trends in Corporate Television Advertising 
by Richard D. Erickson, October 1964 
French Government Tourist Office Overcomes Misconceptions by 
Citing Facts With Tact by Myron Clement, October 1961 
Great Moments in Medicine and History of Pharmacy Series Use All 
Media by Carl Johnson, October 1962 
How the American Broadcasting Co. Bolsters Its Identity With the 
“Theme of Six’’ by Rick Sklar, October 1962 
How a U. S. Bank Advertises to Dispel the Myth of Materialism 
by Al der B. Ad , October 1962 
How Employees Influence a Company’s Reputation 
by Douglas Williams, May 1959 


How to Establish Liaison Between Public Relations and Advertising 
by William H. Rodd, October 1961 

How to Immortalize the Client-Agency Relationship by David E. Loye, 
October 1962 

How Lafayette National Bank Is Helping America Wake Up to 
Brooklyn by Frederick W. Howard, October 1962 

How to Organize and Run a Corporate Public Relations Department 
by Charles H. Prout, February 1962 

How Public Relations Should Look at Advertising by Walter Weir, 
October 1961 

How RCA Advertised the Shot Heard 'Round the World, October 1964 

How United Aircraft Speaks to the Men at the Top 
by A. Whitaker Franzheim, October 1964 

“| Want to Get Involved’’ Reflects Spirit of Advertising Council 
by Maxwell Fox, October 1964 

Images That Are Alive by Richard Schmelzer, December 1960 

The Institutional Ad—Why It’s the Corporate Stepchild by Nat Danar, 
October 1961 

International Film Program Promotes Understanding and Culture 
by Robert E. Fitzgibbon, July 1963 

Let’s Stop Frightening the Client by Irwin W. Tyson, October 1962 

Local Ads Pay Tribute to Workmanship, Community, Individual and 
Company, December 1962 

Lockheed’s Ads: a Reflection of Public Relations Policy 
by Jon B. Riffel, October 1961 

‘Man in the Space Age” Theme for Seattle’s World Fair 
by Harry Carlson, October 1961 

“The Man from Cunningham & Walsh” Revisited by Barbara Huss, 
October 1963 

““Man’s Achievements in an Expanding Universe’’ Theme for New York 
World’s Fair by Thomas J. Deegan, Jr., October 1961 

New General Electric Campaign Focuses on ‘‘The Initials of a 
Friend,” by J. Hervie Haufler, October 1961 

New Light on Corporate Advertising by Wallace L. Shepardson, 
October 1962 

New York Times: Do Special Institutional Ad Sections Pay? 
by Charles C. Guthrie, Jr., October 1961 

New Way to Tell the Corporate Story—Exhibit to Terminal Audiences 
by Philip J. Everest, October 1964 

Newsweek Series Reminds Americans About Basic Responsibilities, 
August 1961 

Nine Publics That Must Be ‘“‘Sold’’ On Your Company 
by Andrew J. Cullen, October 1964 

North American Lloyd—Rebirth of a Corporate Portrait 
by Stephen Goerl, May 1961 

Postmark Public Relations, Another Medium for Your Over-all 
Campaign by Dr. David L. Lewis, October 1962 

The Public Relations of Corporate Separation by Dudley L. Parsons, 
September 1958 

The Purchased Platform: Ideal Medium for Corporate Messages 
by Harry A. Batten, October 1962 

A. H. Robins Conducts Two Campaigns to Reach Its Three Publics 
by Richard A. Velz, October 1961 

The Rockwell Report: How to Make Friends and Influence Stockholders, 
October 1961 

The Role of Corporate Messages in International Advertising 
by E. D. Candee, October 1963 

The Salability of Financial Corporate Advertising by Frank Wilson, 
October 1963 

Shell Uses Television to Appeal to Growing Audience 
by G. Gordon Biggar, October 1964 

Single Ad Produces Results for Merrill Lynch, October 1961 

Strategic Advertising—tThe Principle of Promoting All Your Company’s 
Assets by Robert Fisler, October 1962 

Television's Alumni Fun: Program Theme Provides Corporate Sell 
by Warren Highman, October 1964 

J. Walter Thompson’s Corporate Messages Bring New Concept of 
“House” Advertising, October 1962 

Using Advertising for Public Relations Communication by Philip Lesly, 
February 1963 

The Wayward President as Public Relations Spokesman 
by Bernard E. Ury, May 1964 

Weyerhaeuser: A Nine-Year Record of Corporate Advertising that Pays 
Off by Walter J. DeLong, May 1962 

When Does a Corporate Campaign Become a Product Advertising 
Program? by R. B. Schubert, October 1964 

Which Face to Which Public?—How Shell Oil Solved the Problem 
by G. Gordon Biggar, October 1963 

Why States Are Budgeting Too Little by W. H. Long, October 1964 


CUSTOMER RELATIONS 


Customer Complaints: Problem or Opportunity by Kenneth E. Clair, 
May 1962 

Customer Relations Campaign Is Heart and Sole of Leather Promotion 
by Edward A. Nyren, October 1964 

Internal Communications and Customer Relations by Harold P. Zelko, 
December 1959 

Neglected Public: The Customer by Robert A. Van Riper, March 1957 

Quality Control—Builder of Corporate and Product Reputation 
by William P. Youngclaus, Jr., February 1963 

Why Waste Money on Public Relations by A. M. Hattal, September 1964 
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DAIRY INDUSTRY (see AGRICULTURE) 


DIRECT MAIL 
Putting Personality into Print by William G. Werner, August 1959 


DISASTER (see also EMERGENCY) 


How to Handle Press Contacts During an Emergency, September 1962 
Planning and Candor—Key Words in an aaeimettinel by Odom Fanning, 
March 1961 
Prompt Public Relations Avoids Panic by Goshen Sinichak, March 1960 
USS Thresher: Navy Public Relations in a Major Disaster 
by Commander George M. Hall, July 1964 


ECONOMICS (see also PROFITS) 


The Challenge of Today by Harold Brayfnan, May 1958 

The Financial Report as a Communications Tool by Paul L. Watkins, 
February 1961 

How to “Talk” Economics to Company Employees 
by Ruddick C. Lawrence, December 1962 

Ninth Wonder of the World: The Economic Ignorance of the American 
People by Ivy Lee, Jr., May 1963 

The Price of Power in Economic Life by Howard R. Bowen, 
November 1957 

Television’s “The American Economy” Promotes Economic Literacy 
by Howard P. Hudson, May 1963 


EDUCATION (see also FELLOWSHIPS AND SCHOLARSHIPS) 

Are Practitioners Implementers or Policy Makers? by Robert W. Miller, 
September 1962 

Business Responsibility to Education by Donald D. Hoover, April 1961 

Blueprint for Higher Education in Public Relations 
by Dean Melvin Brodshaug, August 1960 

Can Public Relations Be Taught in Schools by Howard Stephenson, 
March 1957 

Creating Interest in Local School Problems by Robert O. Burt, 
April 1959 

Classroom Crisis Becomes a Challenge by Leo C. Mueller, January 1960 

Education for a Public Relations Career by John W. Hill, August 1958 

Educational Books: A Neglected Medium? by Richard A. Stimson, 
March 1958 

An Exposition for University Public Relations by Harry K. McWilliams, 
November 1962 

For Men on the Way Up by Dr. Howard Stephenson, February 1961 

How Colleges Prepare People for Public Relations by Harold A. Smith, 
November 1959 

How to Develop an Educated Approach to Business-Sponsored Materials 
by Richard A. Stimson & C. Colburn Hardy, September 1963 

How to Sell a School Bond Issue to the Public by Carl Press, July 1963 

How Students Change Attitudes About Public Relations 
by John Marston, March 1960 

How a University Class Formed a Public Relations Agency 
by Carolyn Coker, June 1964 

It Pays to Stockpile Knowledge With Your Publics by R. H. Blair, 
September 1960 

A Layman Looks At Public Relations and Education by Henry Toy, Jr., 
October 1959 

Learning Public Relations: a Student’s Eye View by John D. Rodgers, Jr., 
December 1957 

Let’s Take a Pro Look at Education by Milton Fairman, September 1963 

Public Relations For The MBA: A Report on an Experiment 
by Wayne Hodges, April 1963 

Public Relations for Public Education by Wallace Jamie, December 1959 

Seven Million Pairs of Ears by Robert Wilson, September 1959 

Specifics for Schools: an Opportunity for Corporate Sponsors 
by Mary June Burton, November 1962 

Sponsored School Materials Are “Coming of Age’’ by Mary June Burton, 
April 1957 

Stimulating Research in Public Relations Through a Doctoral 
Fellowship, December 1958 

Talking Cases to Students by John Marston, October 1958 

Where Is Public Relations Man Management Wants Coming from 
in 1965?, January 1957 


EMERGENCY (see also DISASTER) 

How to Get into the Middle of a Controversy Without Really Trying, 
July 1963 

How Public Relations Helped K. O. Polio in the San Francisco Bay Area 
by Katherine Doyle Spann, August 1963 


EMPLOYEE RELATIONS 

Buick’s Factory Whistle: Company Publication on the Air 
by William S. Lampe, July 1963 

Caution: Dangerous Curves Ahead by Robert Newcomb 
and Marg Sammons, March 1959 

18,000,000 Public Relations Assistants by Dr. A. Westley Rowland, 
August 1960 


Employees as Ambassadors: How Effective Are They? by Homer T. Fort, 


March 1960 

Employees ‘‘Back Their Ballots” in Company Program 
by Cleve Bullette, December 1960 

The End of a Program: a Public Relations Problem 
by Rockwell Hollands, August 1964 


A Fair Share Plan for Contributions by Fred R. Jolly, June 1959 
How to “Talk” Economics to Company Employees 
by Ruddick C. Lawrence, December 1962 
Information Racks in Business and Industry by Moris T. Hoversten, 
April 1961 
Music as a Public Relations Tool by Marie C. Bombach, March 1959 
PRIDE: Do-It-Yourself Employee Motivation Program 
by Kerme Anderson, July 1964 
Public Relations Checklist for Bank Personnel, May 1963 
Telling the Financial Story to Employees by Stephen R. Lawrence, 
April 1964 


EXHIBITS (see also ART) 
The Power of the Written Word by Theodore G. Heck, June 1962 


EXPORTS 

Accelerating Foreign Trade and Investment by Loring K. Macy, 
April 1961 

An Executive Looks at America’s Export Program 
by Aaron Scheinfeld, April 1961 


FEE CHARGES (see also BUDGETING FOR PUBLIC RELATIONS) 
How Do Counselors Charge for Services by Stephen E. Fitzgerald, 
October 1959 


FELLOWSHIPS AND SCHOLARSHIPS (see also EDUCATION) 

Corporate Program Meets Scientific Need by M. C. Williamson, 
March 1964 

Twenty Years of Nieman Fellowships by Louis M. Lyons, June 1958 

The Twain Meets as Practitioners Get Together with Public Relations 
Teachers, August 1962 


FINANCIAL (see also BANKING) 

Bank Ads Mix Fun with Finance, May 1963 

The Big Wall Street Robbery by Henry Gellerman, November 1962 

The Care and Feeding of Financial Analysts by Public Relations People 
by T. C. Thomsen, October 1958 

The Danger of “Getting Things Done’”’ in Wall Street 
by William B. Chatlos, May 1963 

Developing Support in the Financial Community by Richard B. Gersh, 
April 1964 

Financial Public Relations—Management’s New Responsibility 
by Harold M. Gartley, April 1957 

How to Communicate with Security Analysts by Frank E. Hewens, 
May 1963 

How Does It Look to the SEC? by Robert D. Eckhouse, May 1959 

How to Make Your Financial Notice Advertising More Attractive and 
Effective, May 1963 

How Much Should You Tell Your Security Analysts 
by Robert Stewart, Jr., February 1962 

How to Avoid Proxy Fights by Oscar M. Beveridge, April 1964 

The Investor: Industry’s Greatest Under-Developed Resource 
by O. Glenn Saxon, Jr., April 1964 

Let’s Brush Up on Stockholder Relations by Charles H. Lane, 
April 1964 

PERT Technique Can Aid in Annual Report Preparation 
by Clifford Heinzel, April 1964 

Responsibilities of Financial Institutions in Community Relations 
by Charles W. Pine, May 1963 

SEC Regulations: How They Affect You by C Gayle Warnock, July 1961 

SEC Reports on Public Relations’ Impact on Securities Markets and 
Public Investors, June 1963 

The Salability of Financial Corporate Advertising by Frank Wilson, 
October 1963 

Telling the Financial Story to Employees by Stephen R. Lawrence, 
April 1964 


FOOD INDUSTRY 
Changing Fashions and Tastes in Food, May 1960 


FUND. RAISING 
Cast of Thousands Produces Successful Fund Raising Campaigns 
by Earl Littman, July 1964 
Humanized Appeals in Fund Raising by Dr. Sidney J. Levy, July 1960 
Pittsburgh’s $30,000,000 Public Relations Discovery by Burt Wallace, 
September 1959 
Plan for Promoting a Welfare Campaign by Albert B. Poe, August 1960 
The Professional Director in Fund-Raising Campaigns 
by David S. Ketchum, August 1958 
The Public and Paul Revere by Gladys Swift, July 1959 
Which Road to Private Colleges? by John Whelden, June 1959 
Why $500,000,000 Was Given the United Way by Henry Weber, 
August 1962 


GOVERNMENT 
Are You Reaching Your Man on the Hill? by Paul H. Becker, May 1962 
Are We Outgrowing Democracy by George Dickson Skinner, April 1961 
Congress vs. Institutional Advertising: a National Hazard 
by Martin K. Speckter, October 1961 
The Crisis in Communications by Edwin E. Dowell, March 1963 
Fake Fur vs. the FTC by Edward A. Nyren, September 1964 
Foreign Affairs—a Challenge to Public Relations by John K. Murphy, 
March 1959 
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The Forgotten Army by Scannell Butler, June 1960 

Getting Through to Congress by Scott W. Lucas, May 1957 

Government in Our Economic System by Gabriel Hauge, 
November 1957 

Government's True Role in Public Relations by Frederick H. Mueller, 
November 1960 

How Do You Get the Facts About Government? by Maurice G. Postley, 
September 1960 

How the Tax Department Tries to Make Itself Understood 
by Frank H. Otwell, March 1962 

A Look at Government Propaganda on the Air by Chester Burger, 
August 1962 

Public Relations—A Must for Good Government 
by Governor Luther Hodges, April 1960 

The U. S. Needs a Public Relations Director by George J. Hecht, 
May 1958 

What to Do About Unfavorable Legislation by James J. Bowe, 
September 1964 

Why the Government Took Its Wares to Business by William Ruder, 
June 1964 


GRAPHIC ARTS 


Eight Myths About Design in Public Relations by David Finn and 
S. Neil Fujita, December 1963 

How to Create a Graphic Identity—and Save Money 
by Russell R. Jalbert, April 1962 

How Voltaire, Thoreau and Socrates Were Made Consultants, 
November 1964 

A “Library of Ideas’’ by Dwight Rockewll, Jr., August 1959 

The Proper Use of Graphics by Kenneth Kansas, December 1961 


GROUNDBREAKING (see also CONSTRUCTION) 
Checklist for Staging a Groundbreaking by Gilbert Dean, March 1964 
HEALTH & WELFARE 


The Great Charity Debate by Robert Riche, September 1958 

How to Overcome Public Resistance—and Save Lives by Robert Katz, 
September 1961 

How Public Relations Helped K.O. Polio in the San Francisco Bay Area 
by Katherine Doyle Spann, August 1963 

Massachusetts Group Serving as Neophyte PIO’s by Gerald Rogovin, 
January 1959 

Public Relations Role in Occupational Medicine by George A. Douglas, 
November 1960 

A. H. Robins Conducts Two Campaigns to Reach Its Publics 
by Richard A. Velz, October 1961 


HIGHWAY 


Highway Program Upgrades Motor Carrier’s Stature 
by James F. McCarthy, July 1964 

A Public Relations Program for Highways by Cliff Hutchinson, 
August 1959 


HOSPITALS 


Formula for a Workable Hospital Internship Program 
by Donald R. Newkirk, June 1963 

Hospital Public Relations Needs Headache Pills by Tom R. Gilliam, 
September 1960 

Nashville Hospitals: a Program for Patient Public Relations, July 1961 

Park City Hospital Shows How to Broaden Community Support 
by Jean Boudreau, July 1962 

Putting Board Members to Work by Cornelius R. Agnew, Jr., 
December 1960 

We Waged War Against Discourtesy by Marjorie Saunders, 
December 1959 


HOTEL, MOTELS & RESTAURANTS 


The Hotel Industry—Lessons to Be Learned by Julius Manger, Jr., 
August 1961 
Southland Center—Sheraton-Dallas Dedication by Paul Cain, July 1959 


INDUSTRIAL 


City vs. Industry in Land Annexation by Ben Wahrman, November 1960 

The Corporate Look—a Problem in Design by J. Gordon Lippincott & 
Walter M. Margulies, December 1957 

IBM Shows How to Create a Contemporary Corporate Design Theme 
by Dean R. McKay, November 1961 

Newspaper Campaign Stresses “Look to the Wealth of West Virginia” 
by William A. Murphy, November 1962 

State Efforts to Attract Industry by Dr. Richard A. Garver, August 1961 

What We Learned from the Steel Negotiations by John W. Hill, 
August 1960 


INSURANCE 


Anniversary of Workmen’s Compensation Provides Institutional Format 
for Insurance Company by Robert W. Gunderson, October 1963 

An Insurance Company’s Public Relations Program 
by Frank G. Harrington, December 1959 

Public Relations Comes of Age in Life Insurance by Clifford B. Reeves, 
December 1958 


INTERNATIONAL 

Advisory Panel Counsels U.S. Information Agency by George V. Allen, 
December 1959 

The Age of Public Diplomacy by John Moors Cabot, May 1962 

Amendments to Foreign Agents Registration Act Await 89th Congress 
by Don Wilkins, December 1964 

Are We Succeeding in Latin America? by Kevin Corrigan, April 1962 

An Asian View by Mrs. Vera M. Dean, November 1957 

Blueprint for Action: So Others May Eat, September 1963 

Canada’s Friendly Colossus: the U. S. by Carlton E. Spitzer, 
February 1963 

Comments from Copenhagen by Stephen E. Fitzgerald, Jr., April 1958 

The Common Market: How to Establish a Public Relations Bridgehead 
by Edwin Hartrich, March 1962 

A Department of International Public Relations for the U. S. 
by Senator Karl E. Mundt, July 1959 

Dramatizing American Ideals: A Public Relations Program 
by Roger D. Isaacs, February 1962 

Europe Finds U.S.-Style Public Relations Can Help by Henry P. McNulty, 
December 1964 


‘Exporting U. S. Public Relations: A View From France 


by Barney Emmart, August 1958 

French-American Public Relations by Claude Chapeau, May 1961 

The First World Congress for Public Relations 
by Kenneth W. Haagensen, October 1958 

How to Serve Clients Abroad by William A. Durbin, December 1964 

Improving Our Investments Overseas by Martin Lowe, Apri! 1959 

India: Public Relations in a Complex Society by Narendra K. Sethi, 
August 1962 

International Film Program Promotes Understanding and Culture, 
July 1963 

International Public Relations—Hope and Reality by John Hill, 
December 1957 

International Public Relations? Really? by Lloyd N. Newman, 
December 1964 

International Seminars That Work by Everett A. Bauman, August 1963 

An Interview with Our Man at USIA: Kenneth Youel, December 1964 

Is There a Public Relations Man in the House? by Allan M. Wilson, 
August 1957 

London Notes on Public Relations by Blake Ozias, February 1957 

Meaning of Headlines to Public Relations by Frank Bonilla and 
Harris Huey, April 1958 

The New Khrushchev by Leon Volkov, December 1960 

Not Because the Communists Are Doing It . . . But Because It Is 
Right by J. D. Owens, September 1961 

Our Public Relations Responsibilities in Latin America 
by Walter S. Lemmon, June 1958 

Peru Has Growing Pains in Public Relations by Howard R. Stephenson, 
‘November 1960 

Placing Industrial Publicity Overseas: Important, Yes! Easy, No! 
by Robert S. Leaf, April 1962 

The Problems of Public Relations in U. S.-Canada Relations 
by H. Mason Wade, September 1959 

Public Relations Across Language Barriers by Conger Reynolds, 
November 1958 

Public Relations in Australia by W. Sprague Holden, January 1959 

Public Relations in Belgium by Pierre Janssen, March 1958 

Public Relations in Europe Today by John Marston, February 1961 

Public Relations Examinations in Great Britain by R. A. Paget-Cooke, 
April 1959 

Public Relations in Israel by Burton M. Halpern, May 1959 

Public Relations in Italy by Frank Gervasi, February 1958 

Public Relations in Norway by Nils M. Apeland, July 1958 

Public Relations’ Role in the BCIU Program by Otto Schaler, 
June 1961 

Public Relations in Sweden by Bengt Siésteen, November 1958 

Public Relations in Switzerland by Dr. Charles R. Metzler, 
January 1958 

Report from the Land of the Rising Public Relations Business 
by Henry T. Rockwell, March 1963 

The Role of Corporate Messages in International Advertising 
by E. D. Candee, October 1963 

The Royal Visit by Ben F. Carruthers, August 1959 

Siamese Triplets by Dr. E. Grant Meade, July 1959 

Some Public Relations Aspects of International Investment 
by Stewart Schackne, November 1961 

Special Report: Some First-Hand Observations on Soviet Propaganda 
by James N. Sites, June 1963 

Special Report: the State of French Public Relations by Loet Velmans 
and Frances Newton, September 1962 

Special Report: U. S. Push for World Business by Philip A. Urion, 
December 1964 

Steel Towns, India: German-Russian Background 
by Friedrich von Friedberg, July 1962 

Survival—New Dimension Public Relations Responsibility 
by Howard G. Kurtz, October 1959 

Too Close to the Trees to See the Woods? by Kenneth Youel, 
November 1960 

U. S. Good Will Built Abroad through Stamp Collecting 
by C. Bruce Wright, October 1960 

The U. S. Image Abroad, April 1959 

U. S. Success Story in Canada by Leonard L. Knott, November 1960 
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USIA: A Hybrid of Public Relations and Diplomacy 
by Richard G. Cushing, May 1953 
Vick CARE Crusade: Program for a ‘“‘Mixed” Marriage 
by Bruce W. Marcus; August 1962 
A View from the Non-American World by Sir Douglas Copland, 
November 1957 
Visit U.S.A.: What to Do When International Company Is Coming 
by Victor E. Barrett, April 1963 
What Europeans Think of Us by John F. Maloney, December 1964 
What Is Public Relations at ITT? by E. J. Gerrity, December 1964 
Why a City Charmed a Continent by D. Parke Gibson, June 1962 


MANAGEMENT 

Care and Feeding of Bosses by Earl Newsom, February 1958 

The High Price of Popularity by Carlton,E. Spitzer, January 1962 

The Investor: Industry’s Greatest Under-Developed Resource 
by O. Glenn Saxon, Jr., April 1964 

Is Public Relations a Management Function? by Patrick J. Sullivan, 
March 1960 

The Knight and Dragon: Slogans vs. Information by William E. Fagen, 
August 1964 

Management Consultants and Ethics by William J. Biehl, February 1957 

Management and Labor: Contestants or Collaborators? 
by Neil W. Chamberlain, November 1957 

Management's ‘‘New Look’’ at Public Relations by Oscar M. Beveridge, 
August 1958 

The Need for Realism by Carlton E. Spitzer, May 1964 

Programming for a More Profit-Oriented Public Relations Management 
by James F. Langton, September 1963 

The Third Side of the Triangle by James W. Armsey, August 1958 

A Workable Society by John S. Coleman, November 1957 


MARKETING 

Major Market Magic by Warren W. Schwed, April 1963 

The ‘‘Population Explosion” in the Suburbs by Robert W. Smith, Jr., 
March 1961 

Total Marketing Campaign Features Public Relations Visuals 
by Willard G. Oriol, February 1962 

Where Professionals Can Reinforce Marketing Efforts 
by Robert L. Fegley, September 1964 


MASS MEDIA (see also COMMUNICATION) 
8,500,000 People Who Didn’t Know They Were There by Terry Rice, 
November 1964 
Great Moments in Medicine and a History of Pharmacy Series Use 
All Media by Carl Johnson, October 1962 
Placement of Public Relations Materials in Magazines 
by Arturo F. Gonzales, Jr., November 1959 
Medicine vs. Media and the Man in the Middle by Max |. Light, 
May 1964 
Using Magazines to Tell Your Public Relations Story 
by Clay Schoenfeld, March 1961 
Nationwide Insurance: Problem in Sponsoring a Television Program 
by Davis Douthit, August 1963 
MILITARY 
Ambassadors in Blue by Colonel C. B. Whitehead, April 1960 
“Classified” Information for U. S. Defense Suppliers by David L. Woods, 
July 1960 
How the Army Tells Its Story by Maj. Gen. William W. Quinn, July 1961 
Information Program for Released Reservists Produces Good Will 
by Lt. Col. Joseph F. H. Cutrona, July 1963 
Moron Air Force Base Rodeos: Approach for International 
Understanding by Ist Lt. Jack F. Tolbert, USAF, July 1962 
Space Fair Produces !dentification and Funds by Philip C. Russell, 
July 1964 
U. S. Army Public Relations Under Pressure in the Middle East 
by Lt. Col. Hal D. Steward, February 1959 
You're Missing a Bet—Unless by A. D. Bruce, Jr., January 1959 
NEGRO RELATIONS 
What to Do About Cementing a Public’s Friendship 
by Frederick H. Schmidt and Georges Carousso, July 1962 
A Counselor's Views on Changing Management Policies by Ted Cox, 
November 1963 
NON-PROFIT 
Camp Fire Girls Builds on 50-Year Foundation by Elizabeth M. McStea, 
June 1963 
Formula for a Workable Hospital Internship Program 
by Donald R. Newkirk, June 1963 
How Public Relations Helped K.O. Polio in the San Francisco Bay Area 
by Katherine Doyle Spann, August 1963 
How to Repackage Appeals by Robert B. Thorpe, June 1964 
OPEN HOUSE 
A Successful Formula for an Open House by Robert T. Scott, 
October 1960 
OPENINGS AND DEDICATIONS 
A ‘Do-It-Yourself’ Plant Opening by Harvey Posert, Jr., December 1960 
Southland Center—Sheraton-Dallas Dedication by Paul Cain, July 1959 
Unveiling the New Plant by Edwin E. Dowell, May 1957 
PACKAGING 
Trademarks Must Be ‘‘Customized”’ for Creative Communications 
by J. Roy Parcels, November 1963 


PHOTOGRAPHY (see AUDIO VISUAL) 


PLANT RELOCATIONS AND CLOSING 


Closing Down the Plant, February 1957, 
The Factory Closed—But Good Will Remained by Dean K. Phillips, 
June 1960 


PLANT TOURS 


Dear People at Swan by Helen Jones Rea, April 1961 
Planning Makes a Press Tour Click by Carroll A. Lake, January 1958 


POLITICS 


Business and the World of Politics by Elmo Roper, June 1960 
Employees ‘‘Back Their Ballots’ in Company’s Program 
by Cleve Bullette, December 1960 
Politics for Corporate Employees by Dan A. Kimball, August 1959 
Republicans Stage Non-Partisan Political Relations Program that 
Works by Vera Glasser, November 1961 


PRESENTATIONS AND PROPOSALS 
Presentations: How to Make Them Communicate by Robert S. Bartlett, 
March 1964 


PRESS RELATIONS 


All-Out Service Provides for Large Scale Press Coverage 
by Sondra K. Gorney, November 1960 
The Basic Change in Press Relations by Thomas E. Mullaney, 
March 1964 
“Contacts” in Public Relations Work by John L. Normoyle, October 1959 
From a Trade Paper Editor's Waste Basket by W. H. Depperman, 
December 1959 
How to Build a Copy Kit by Clay Schoenfeld. February 1964 
How to Develop Trust in a Press Relations Program 
by William J. Brennan, August 1964 
How Do Editors Feel About Color in Press Releases? by James R. Irving, 
November 1964 
Instant Press Conference: New Supplementary Tool 
by William W. Wicks, February 1964 
The Larger Job in Press Relations by Steven C. Van Voorhis, 
August 1960 
The News Wire Story by Victor J. Danilov, December 1960 
The Press, the Public—And the Product by Ann Carnahan, 
February 1961 
Planning Makes a Press Tour Click by Carro!l A. Lake, January 1958 
The Weekly Press: Tomorrow’s Best Communications Vehicle? 
by Joseph J. Stahl, March 1963 


PRODUCT PUBLICITY 

How Blue Jeans Were Restyled Into a Status Symbol 
by Robert McLaren, November 1963 

A Look at Product Publicity by James Burke, May 1961 

The Press, the Public—And the Product by Ann Carnahan, 
February 1961 

Spanish Sherry Campaign Had “Vintage” Year with New Story 
Approach by Luther Conant, Jr., February 1964 

There’s No Such Thing as ‘“‘Product” Publicity by Frank E. Hewens, 
May 1964 


PROFITS (see also ECONOMICS) 
Public Relations Is a Profit Tool by George D. Skinner, April 1957 


PROGRAMMED INSTRUCTION 


The Art of Persuasion, January 1964 
The Teaching Machine: an Aid to Public Relations by 
Dr. Edward J. Robinson, June 1962 


PROMOTION 
Getting the Doctor’s Ear by Maurice J. O’Reilly, May 1962 


PROXY CONTESTS 


How to Avoid Proxy Fights by Oscar M. Beveridge, April 1964 
Management Raids and Proxy Fights by Brainerd Chapmen 


PUBLIC RELATIONS—GENERAL, CAREERS, COUNSELING, 
DEPARTMENTS, HISTORY, ORGANIZATION 

American Newspaper Comics: Even the Funnies Have Serious 
Public Relations by Monroe B. Scharff, May 1964 

Breaking in a New Account by Jules Beitler, February 1963 

Agency’s Memo Pads Provide Smiles and Information, June 1963 

Business Does Not Function by Divine Right by Earl Newsom, 
January 1963 

A Bicentennial of Free Enterprise by Richard M. Barr, November 1964 

Challenge to Public Relations by Earl W. Kintner, April 1960 

The Challenge of Today by Harold Brayman, May 1958 

The Changing Scene by Rex F. Harlow, May 1957 

A Counselor's Views on Changing Management Policies by Ted Cox, 
November 1963 

The Crucial Gap in Public Relations by Chester Burger, April 1962 

Do We Really Know Where We Stand? by William W. Cook, 
September 1957 

Does Public Relations Need Public Relations? by Edward F. Sanger, 
February 1959 
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An Editor Looks at Public Relations by Louis B. Seltzer, August 1957 
An Englishman Pinpoints Public Relations Fundamentals 
by R. A. Paget-Cooke, October 1960 
Ethics and Public Relations Explored in Telecast, August 1963 
Executive Selection for Public Relations by David Finn, January 1959 
The Executive’s Reading by Ordway Tead, October 1957 
A Fable for Practitioners by Berenice E. Hess, March 1964 
Five Big Steps in Persuasion by Dr. Richard M. Baker, Jr., 
November 1960 
The Gold Toothpick by John Crichton, April 1957 
Group Counseling—A Bright, New Dimension by Roy J. Leffingwell, 
January 1960 
How to Get the Most Out of an Agency by David S. Goodman, 
August 1964 
How to Get Out of the Back of the Bus by Dennis Altman, 
February 1963 
How Green Was His Public Relations Valley by Morris Allen, 
March 1963 
How to Organize and Run a Corporate Public Relations Department 
by Charles H. Prout, February 1962 
How Public Relations People Handle Job Applicants by Walter W. Reed, 
March 1959 
How to Use Public Relations Strategy by William Scholz, August 1961 
How Would You Educate Mr. ‘‘Quest’’? by Stephen E. Fitzgerald, 
September 1960 
The Image of Professionalism by Charles P. Rockwood, October 1958 
Ils Business Meeting Its Obligation to the Public? by H. B. Miller, 
May 1962 
Is There an Emergent Society for Counselors? by W. Howard Chase, 
May 1964 
ls Your Wife Part of Your Public Relations Program? 
by James L. Macwithey, March 1962 
Jet Age Techniques for Public Relations by Les Rossi, November 1960 
Job Recruitment Needs a Major Overhauling—But It’s a Two-Way 
Problem by Charles Beardsley and Irving S. Kogan, January 1963 
Learning Secrets from Human Motivation by David S. Goodman, 
October 1960 
Let’s Stop Kidding Ourselves by John L. Normoyle, June 1958 
Librarian's Role in a Public Relations Organization 
by Elizabeth Casellas, July 1959 
The Lighter Side by Joseph Finnamore, October 1960 
Like Topsy, We “Just Growed” by William H. Baldwin, September 1958 
Lord Bryce Revisited by Robert L. L. McCormick, February 1960 
Looking to the Future by Donald H. Jensen, June 1959 
Long-Term Role of Public Relations in the United States 
by Professor Samuel G. Atkinson, June 1961 
The Making of a Public Relations Counselor by John W. Hill, June 1964 
New Employment Trends Require Different Types of Preparation 
by Henry Schapper, August 1961 
Nothing Just Happens, Somebody Makes It Happen 
by W. Howard Chase, November 1962 
On the Record—The Problems Facing Public Relations, January 1962 
The Path to Professionalism by J. Carroll Bateman, March 1957 
Persuasion and Public Relations by Rex F. Harlow, October 1957 
The Place of Public Relations in the Organizational Chart 
by Robert Van Riper, November 1959 
Plain Talk About Public Relations by Leonard L. Knott, March 1962 
Portland, Oregon: Public Relations and the People Who Practice It, 
November 1963 
The Practitional and the Professional by Dr. Bernard Rubin, 
September 1962 
A Practitioner's Views on Long-Range Planning, August 1963 
Press Agentry vs. Public Relations, December 1958 
Professional Ethics Are a Helpful Tool by John L. Carey, March 1957 
Professionalism Is Good for the Public by John L. Carey, January 1960 
The Professions in American Life by Willard Hurst, August 1957 
Profile of a Profession by Dan J. Forrestal, January 1957 
Programming for Public Relations by Edgar Stephens, May 1957 
Promotion for the Small Professional Firm by Harris Armstrong, 
October 1959 
Public Opinion: New Sovereign Power by Harold Brayman, 
January 1964 
Public Relations Is Becoming People Relations by Frank Hewens, 
November 1961 
Public Relations Box Score: Midwest League by Richard J. Sullivan, 
March 1958 
Public Relations in the 50th State by Roy J. Leffingwell, September 1959 
A Public Relations Lexicon by Carl P. Oswald, November 1963 
Public Relations—A Mis-Named Specialty by F. Gordon Davis, 
September 1964 
Public Relations Spell-Out by William E. Payne, September 1959 
Public Relations’ Split Personality by Frank R. Neu, June 1964 
Public Relations Today, October 1960 
Public Relations Transistors Can Amplify Program Ideas 
by Clifford D. Owsley, February 1964 
The Publics and the Profession by Carl E. Lindstrom, February 1959 
Puff: The First Press Agent, July 1957 
That Pulsating Intangible: Public Opinion by J. Carroll Bateman, 
December 1962 
The Quietest Revolution, March 1962 
A Re-Examination of Public Relations Platitudes by Scott M. Cutlip, 
January 1963 


The Return of the Square by Charles H. Brower, February 1964 

A Saint for Madison Avenue by Milton Fairman, November 1961 

A Salute to the P.O.Q. by Paul Lazarfeld and Robert O. Carlson, 
March 1957 

Should You Let Your Sitter See His Portrait? by Frank M. Dunbaugh, 
August 1959 

Sigma Delta Chi Changes Eligibility Standards by Albert W. Bates, 
March 1959 

Six Steps to Get that Job by Henry Schapper, July 1958 

A Sociologist’s View of the Business World by Dr. Raymond W. Mack, 
August 1962 

Some Basic Attitudes—And Their Importance by T. J. Ross, April 1958 

A Telephone Interview with Edward L. Bernays, September 1963 

That Engineering Problem by A. L. Powell, October 1957 

The Trouble with Public Relations People by A. M. Hattal, February 1964 

Twilight Zone—Between Editor and Practitioner 
by Emanuel Goldberg, June 1960 

What Is a Consultant? by Curtis Mial, November 1959 

What Price Verbal Incompetence by Edwin A. Locke, Jr., April 1962 

What to Tell the June Graduate About the Profession 
by George Sturtevant, June 1962 

What Should You Expect of Your Public Relations Man? 
by Charles W. Pine, November 1960 

What's Ahead for Public Relations, October 1958 

Where Do We Come In? by Charles B. Coates, October 1960 

Why Decision Makers Must Have a Conscience by William J. Ahlifeld, 
July 1961 

Who Says Public Relations Is Intangible? by Andrew J. Lazarus, 
September 1963 

Who’s Who Fact Sheets Make ‘“‘Togetherness”’ a Reality, February 1962 

Why the Emphasis on Service? by George Hammond, November 1964 

Will We Wait Until We're Cooked? by G. Edward Pendray and 
William W. Cook, December 1958 

Write? Right! by A. Donald Brice, September 1960 

Yardsticks for Public Relations by Stanley Baar, April 1957 

You Can Protect that Idea by Clifford D. Owsley, March 1962 


PRSA 


Camping Out With PRSA at the Fontainebleau by Jane Wood, 
January 1960 
Censorship by Taxation? by Robert L. L. McCormick, November 1958 
Chronicled at the Conrad Hilton by Pauline Van Houten, January 1961 
The Common Sense of PRSA’s Financial Code by Bert C. Goss, 
April 1964 
First Public Relations Institute Regarded as Highly Successful 
by Carl Ruff, October 1959 
Fourth Public Relations Institute Send Practitioners Back to School 
by E. J. Gerrity, Jr.. November 1962 
How to Put Off Writing an Article About Philadelphia 
by Richard Powell, October 1957 
Just About Ten Years Later by Homer N. Calver, January 1958 
Notes at the Waldorf—PRSA Revisited by John Kiernan, Jr., 
January 1959 
On the Record—Views from the Conference Podium, January 1963 
PRSA Conference Sees Accreditation Program Established, 
January 1964 
The PRSA Information Center: What It Is and What It Does 
by Richard J. Shepherd, February 1957 
PRSA Needs to Grow by Kenneth Youel, May 1958 
Presidential Report by W. Howard Chase, January 1957 
The Path Towards Professionalism: PRSA’s Code and How It 
Operates by Francis K. Decker, April 1963 
Poor John’s Almanac, or Notes Made at Philadelphia 
by John Kiernan, Jr., January 1958 
Public Relations Executives Participate in ‘“‘Great Contemporary 
Issues” by Robert E. Huchingson, November 1964 
Public Relations Journal Has 15 Birthday Candles, October 1960 
“There Is No Alternative: We Must Persuade or Perish,” January 1962 
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